
               Flagler County 
 Tourist Development Council 

  Agenda 
 April 20,2022 • 9:00 a.m. 

 
Government Services Building 2, Board Chambers, 1769 E. Moody Blvd., Bunnell, FL  32110 

 

Meetings streamed live on Spectrum Channel 492 and YouTube https://www.youtube.com/flaglercounty/live  
 

 

1) Pledge to the Flag and Moment of Silence 
 

2) Meeting Minutes: Request the Board approve the minutes from the following meeting(s): 
a) August 24, 2021, Special Meeting 
b) January 26, 2022, Regular Meeting 

 
3) Financial Reports: Request the Board approve the financial report(s) listed below: 

a) Revenue Report 
b) Budget to Actual 

 
4) Marketing Reports: Request the Board approve the marketing report(s) listed below: 

a) January 2022 Marketing Report 
b) February 2022 Marketing Report 
c) March 2022 Marketing Report 

 
5) Tourist Development Tax Update: 

Shelly Edmonson, Flagler County Tax Collector’s Office 
 

6) Fund 110 Discretionary Event Funding Applications: 
a) $4,000 – Continuing Education Conference, Summer Session, July 11-15, 2022 

 
7) Quarterly Marketing Update: 

Courtnee Brokaw, Marketing Manager 
Candi Breckenridge, Marketing Media Manager 

 
8) Tourism Development Office Update: 

Amy Lukasik, Executive Director 
 

9) Community Outreach: A thirty-minute time has been allocated at the end of the meeting for 
public comment.  Each speaker will be allowed up to three minutes to address the Board on items 
not on the agenda.  

 
10) Board Member Commentaries  

 
11) Adjournment 
 

Please take notice that individual Commissioners of the Board of County Commissioners may attend this meeting.  The 
Commissioners who attend, except for the Commissioners who serve on the designated board being noticed, will not take any 
action or take any vote at this meeting.   
 
This is not an official meeting of the Board of County Commissioners of Flagler County.  This notice is being provided to 
meet the spirit of the Sunshine Law to inform the public that commissioners may be present at these discussions. 

In accordance with the Americans with Disabilities Act, persons needing assistance to participate in this meeting should 
contact the number listed above at least 48 hours prior to the meeting. 









































































































































Jan 1, 2022 - Jan 31, 2022 ▼

January 2022

|

SEO REPORT
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Organic Tra�c Performance

Organic sessions were up 18% YoY (+3,400 sessions). Content that contributed to growth included the Homepage (+128%;

+642 sessions), Events (+73%; +498 sessions), and Webcams (+26%; +1,291 sessions). While the 25 Things to Do When You

Visit blog post was the 2nd most popular landing page, however it attracted fewer sessions this year. We've reviewed the

page and shared thoughts in the recommendations section of the report.

Other YoY organic highlights

  - Listing referrals were up 53%

  - Event referrals were up 66%

  - Newsletter signups up 77%

  - Pages/session were up 2%

  - Average session duration up 2%

  - Bounce rate down 2%

Overall Site Performance

Overall sessions declined by 39% (-30,200 sessions) compared to last year. The decline could primarily be attributed to

Social (-92%; -38,864 sessions). Notably, there was a drop in Display (-100%; -3,343 sessions); however, it appears there were

7,516 display sessions that �ltered into the "Other" channel instead.

Organic Sessions

22,511
18.0%

Organic Sessions YTD

22,511
18.0%

SEO EXECUTIVE SUMMARY



Jan 1, 2022 - Jan 31, 2022 ▼

OVERALL TRAFFIC
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Month Sessions % Δ Users Bounce Rate Pageviews Pages / Session Avg. Session D…

January 46,642 -39.3% 34,271 59.56% 75,548 1.62 00:01:22

December 37,764 18.1% 26,876 58.8% 61,179 1.62 00:01:20

November 37,641 -9.4% 25,394 55.45% 61,311 1.63 00:01:27

October 48,428 5.3% 36,804 63.09% 75,595 1.56 00:01:17

September 60,390 -11.9% 45,974 67.27% 90,253 1.49 00:01:08

August 56,224 13.4% 41,286 62.54% 86,965 1.55 00:01:17

Overall Tra�c Summary | 6 Months & YTD

How is my total tra�c performing over time?

by Sessions, Users, Bounce Rate, Pageviews, Pages per Sessions, and Avg. Session Duration

How are users from all sources trending over time?

by Sessions Year over Year

Sessions Sessions (previous year)

Feb 2021 Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022
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Channel Sessions % Δ % of Sessions

Organic Search 22,511 18.0% 48.26%

Direct 8,471 37.7% 18.16%

(Other) 8,115 133.9% 17.4%

Social 3,329 -92.1% 7.14%

Paid Search 2,313 169.0% 4.96%

Referral 1,826 12.0% 3.91%

Email 77 -18.1% 0.17%

Grand total 46,642 -39.3% 100%

▼

What channels are my website visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

Analysis: Overall sessions declined by 39% (-30,200 sessions) compared to last year. The decline

could primarily be attributed to Social (-92%; -38,864 sessions). Notably, there was a drop in

Display (-100%; -3,343 sessions); however, it appears there were 7,516 display sessions that

�ltered into the "Other" channel instead.

Overall Tra�c Summary | Last Month

How does my website perform compared to the DMO averages?

by Pages per Session, Avg. Session Duration, and Bounce Rate for All Tra�c, Organic Search and Paid Search

Channel Industry Visit Flagler % dif

All Channels 1.98 1.54 -22.29%

Organic Search 2.13 1.71 -19.53%

Paid Search 2.26 1.91 -15.42%

▲

Pages per Sessions

Channel Industry Visit Flagler % dif

All Channels 00:01:50 00:01:13 -33.87%

Organic Search 00:02:13 00:01:42 -23.49%

Paid Search 00:01:52 00:01:16 -31.83%

▲

Session Duration

Channel Industry Visit Flagler % dif

All Channels 54.17% 60.51% 11.72%

Organic Search 48.9% 48.06% -1.71%

Paid Search 48.71% 62.96% 29.26%

▲

Bounce Rate

Campaign Sessions

Evergreen 8,017

ACQ_Flagler_Location_Speci�c 2,293

january2022 45

January2022 32

dm-�pcfb 29

welcome-home 22

Complete 17

ACQ_Flagler 12

ExtendedSummer 9

▼

What were the top campaigns that sent tra�c?

by Campaign and Sessions
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City Sessions % Δ

Palm Coast 8,078 11.0%

Orlando 3,963 -12.3%

Daytona Beach 1,912 490.1%

Jacksonville 1,360 -29.0%

Miami 562 -74.9%

Ormond Beach 417 -35.3%

Tampa 364 -43.7%

St. Augustine 363 -5.7%

Gainesville 336 60.0%

Ocala 233 -4.5%

Tallahassee 222 111.4%

Fort Lauderdale 192 170.4%

Port Orange 181 -54.4%

St. Augustine Beach 166 5.1%

Keystone Heights 143 -

Bunnell 126 600.0%

Palatka 115 -19.6%

▼

What cities in Florida are users coming from?

by City, Sessions, and % Change Year over Year

Overall Tra�c In-State Summary | Last Month

111 8,0788,0788,078
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City Sessions

Atlanta 1,290

New York 732

Charlotte 381

Nashville 296

Washington 255

Chicago 249

Co�eyville 248

Raleigh 237

Las Vegas 233

Philadelphia 148

Lancaster 138

Dallas 131

Greenville 114

Columbus 114

Cleveland 110

Ashburn 106

Boston 98

Pittsburgh 88

▼

What cities outside of Florida users from?

by City, Sessions, and % Change Year over Year

Overall Tra�c Out of State Summary | Last Month

777 1,2901,2901,290
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Device Category Sessions % Δ Bounce Rate Pages / Session Avg. Session D…

📱 Mobile 29,964 -49.1% 65.62% 1.48 00:01:05

🖥 Desktop 13,969 7.7% 46.52% 1.92 00:02:00

📱Tablet 2,709 -45.9% 59.91% 1.65 00:01:24

Grand total 46,642 -39.3% 59.56% 1.62 00:01:22

▼

What devices are users on my site using?

by Device Category, Sessions, Bounce Rate, Pages per Session, and Avg. Session Duration

Overall Tra�c Device Breakdown | Last Month

Landing Page Sessio… % Δ

/ 9,234 392.2%

/beaches/webcams/ 6,074 54.2%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-t… 1,187 -48.3%

/events/ 943 73.0%

/lodgings 588 -95.1%

/beaches/ 511 193.7%

/things-to-do/ 498 318.5%

/where-to-stay/campgrounds-rv-parks/ 423 57.2%

/event/7th-annual-princess-place-preserve-pow-wow-�agle… 388 424.3%

/things-to-do/restaurants-bars/ 326 -10.7%

What are the top pages for mobile users?

by Page and Sessions Year over Year

Landing Page Sessio… % Δ

/beaches/webcams/ 4,409 20.4%

/ 2,785 217.2%

/events/ 503 122.6%

/lodgings 361 26.2%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-th… 316 -55.1%

/where-to-stay/campgrounds-rv-parks/ 224 40.0%

/where-to-stay/vacation-rentals/ 185 26.7%

/things-to-do/restaurants-bars/ 178 25.4%

/listing/princess-place-preserve/270329/ 155 203.9%

/listing/�agler-by-the-sea-campgrounds/270602/ 154 862.5%

What are the top pages for desktop users?

by Page and Sessions Year over Year

mobile

desktop

tablet

5.8%

29.9%

64.2%
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Top Landing Pages Sessions Avg. Session
Duration

Bounce
Rate

/ 12,710 00:00:47 78.21%

/beaches/webcams/ 11,393 00:01:12 50.33%

/blog/post/25-things-to-do-when-you-visit-palm-coa… 1,554 00:02:38 57.14%

/events/ 1,538 00:02:33 38.49%

/lodgings 1,009 00:02:36 29.44%

/where-to-stay/campgrounds-rv-parks/ 692 00:02:13 44.51%

/beaches/ 671 00:01:46 58.72%

/things-to-do/ 611 00:01:44 63.99%

/event/7th-annual-princess-place-preserve-pow-wo… 528 00:01:04 72.92%

/things-to-do/restaurants-bars/ 528 00:02:47 42.61%

/beaches/pet-friendly-zones/ 468 00:02:03 60.68%

/about/visitors-guide-brochures/ 466 00:01:56 53.43%

/where-to-stay/vacation-rentals/ 460 00:02:10 57.39%

/things-to-do/outdoor-adventures/horseback-riding-… 377 00:01:26 53.58%

/listing/�agler-by-the-sea-campgrounds/270602/ 362 00:01:30 45.58%

/where-to-stay/ 343 00:02:17 51.02%

/listing/princess-place-preserve/270329/ 335 00:01:17 39.1%

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-… 334 00:00:23 84.73%

/blog/post/bright-lights-starry-nights/ 310 00:01:19 77.1%

/event/cirque-maceo/20802/ 307 00:02:01 38.44%

Landing & Exit Page Performance | Last Month

How are users engaging with my landing pages?

by Sessions, Avg. Session Duration, and Bounce Rate

Exit Page Exits Views

/beaches/webcams/ 11,208 13,803

/ 10,922 12,746

/blog/post/25-things-to-do-when-you-visit-palm-coast-… 1,101 1,766

/events/ 1,096 2,047

/lodgings 1,004 1,205

/about/visitors-guide-brochures/ 658 1,807

/beaches/ 627 1,077

/things-to-do/ 605 1,150

/event/7th-annual-princess-place-preserve-pow-wow-… 532 742

/where-to-stay/campgrounds-rv-parks/ 494 924

/beaches/pet-friendly-zones/ 423 608

/where-to-stay/ 408 937

/where-to-stay/vacation-rentals/ 403 673

/things-to-do/restaurants-bars/ 397 695

/listing/princess-place-preserve/270329/ 389 712

/event/cirque-maceo/20802/ 359 638

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-co… 356 481

/listing/�agler-by-the-sea-campgrounds/270602/ 348 635

/things-to-do/outdoor-adventures/horseback-riding-on… 330 585

/blog/post/bright-lights-starry-nights/ 298 488

Which pages are users exiting from?

by Exit Page, Exits, and Pageviews

https://www.visitflagler.com/
https://www.visitflagler.com/beaches/webcams/
https://www.visitflagler.com/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/events/
https://www.visitflagler.com/lodgings
https://www.visitflagler.com/where-to-stay/campgrounds-rv-parks/
https://www.visitflagler.com/beaches/
https://www.visitflagler.com/things-to-do/
https://www.visitflagler.com/event/7th-annual-princess-place-preserve-pow-wow-flagler-countys-native-american-festival/18560/
https://www.visitflagler.com/things-to-do/restaurants-bars/
https://www.visitflagler.com/beaches/pet-friendly-zones/
https://www.visitflagler.com/about/visitors-guide-brochures/
https://www.visitflagler.com/where-to-stay/vacation-rentals/
https://www.visitflagler.com/things-to-do/outdoor-adventures/horseback-riding-on-the-beach/
https://www.visitflagler.com/listing/flagler-by-the-sea-campgrounds/270602/
https://www.visitflagler.com/where-to-stay/
https://www.visitflagler.com/listing/princess-place-preserve/270329/
https://www.visitflagler.com/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/bright-lights-starry-nights/
https://www.visitflagler.com/event/cirque-maceo/20802/
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Page Pageviews Avg. Session Dur… Bounce Rate

/ 14,242 00:00:48 78.05%

/beaches/webcams/ 13,847 00:01:12 49.8%

/events/ 2,739 00:02:29 38.57%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ 2,028 00:02:38 57.11%

/about/visitors-guide-brochures/ 1,947 00:01:56 53.78%

/things-to-do/ 1,294 00:01:42 64.63%

/beaches/ 1,260 00:01:45 58.28%

/lodgings 1,207 00:02:35 29.46%

/where-to-stay/campgrounds-rv-parks/ 1,155 00:02:13 44.13%

/where-to-stay/ 900 00:02:09 51.02%

/things-to-do/restaurants-bars/ 889 00:02:47 42.53%

/things-to-do/outdoor-adventures/horseback-riding-on-the-beach/ 799 00:01:26 53.58%

/where-to-stay/vacation-rentals/ 763 00:02:11 57.14%

/event/7th-annual-princess-place-preserve-pow-wow-�agler-countys-native-a… 686 00:01:04 72.64%

/listing/princess-place-preserve/270329/ 662 00:01:16 38.64%

/beaches/pet-friendly-zones/ 656 00:01:53 60.55%

/listing/�agler-by-the-sea-campgrounds/270602/ 635 00:01:31 45.71%

/event/cirque-maceo/20802/ 558 00:02:01 38.31%

/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-the-�agler-beac… 534 00:02:49 56.13%

/blog/post/bright-lights-starry-nights/ 468 00:01:19 77.85%

/things-to-do/outdoor-adventures/biking-hiking/ 460 00:02:16 38.16%

/where-to-stay/pet-friendly/ 459 00:02:33 53.14%

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�agler-beac… 458 00:00:23 84.48%

▼

Top Viewed Pages | Last Month

What are my most viewed pages?

by Page and Pageview
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Blog Tra�c & Sources | Last Month

Sessions Sessions (previous year)

Feb 2021 Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022
0
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How are blog sessions trending over time?

by Sessions Year over Year

Channel Sessions % Δ % of Sessions

Organic Search 2,834 -23.6% 50.99%

Direct 949 134.3% 17.07%

Social 836 -86.6% 15.04%

(Other) 482 -85.6% 8.67%

Referral 254 176.1% 4.57%

Paid Search 189 3,680.0% 3.4%

Grand total 5,558 -60.3% 100%

▼

What channels are my blog visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

Month Sessions % Δ Bounce Rate Avg. Session
Duration

Pages /
Session

January 5,558 -60.3% 47.09% 00:03:01 2.8

December 5,397 -22.6% 52.57% 00:02:22 2.47

November 5,377 -36.9% 56.59% 00:02:19 2.26

October 8,025 159.2% 70.78% 00:01:47 2.04

Septemb… 6,702 -59.2% 60.65% 00:02:19 2.29

August 8,973 177.7% 64.71% 00:02:06 2.14

How is my blog tra�c performing over time?

by Sessions, Bounce Rate, Pages per Sessions, and Avg. Session Duration
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Blog Content Performance | Last Month

Page Pageviews

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-… 2,051

/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-t… 541

/blog/post/bright-lights-starry-nights/ 486

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-t… 466

/blog/post/stay-�t-in-palm-coast-and-the-�agler-beaches/ 457

/blog/post/sweet-sips-to-share-with-your-sweetheart-in-palm-c… 324

/blog/post/healthy-ish-treats-and-eats-in-palm-coast-and-the-�… 255

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-b… 240

/blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-… 227

/blog/post/�nd-beachside-bliss-with-a-spa-getaway-in-palm-co… 177

▼

What pages are users visiting after landing on a blog post last month?

by Landing Page, Second Page and Sessions

Page Pageviews

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agle… 2,051

/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-the-�a… 541

/blog/post/bright-lights-starry-nights/ 486

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�… 466

/blog/post/stay-�t-in-palm-coast-and-the-�agler-beaches/ 457

/blog/post/sweet-sips-to-share-with-your-sweetheart-in-palm-coast-… 324

/blog/post/healthy-ish-treats-and-eats-in-palm-coast-and-the-�agler… 255

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-beach… 240

/blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-palm-… 227

/blog/post/�nd-beachside-bliss-with-a-spa-getaway-in-palm-coast-a… 177

▼

What are the top viewed blog posts year-to-date?

by Page and Pageviews

Landing Page Second Page Sessions

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /events/ 73

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /things-to-do/outdoor-adventures/horseback-riding-on-the-beach/ 69

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ 67

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/marineland-dolphin-adventure/270614/ 60

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /about/visitors-guide-brochures/ 33

/blog/post/bright-lights-starry-nights/ /blog/post/bright-lights-starry-nights/ 32

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/bulow-plantation-ruins-historic-state-park/270600/ 24

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/sea-turtle-hospital/346562/ 24

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/washington-oaks-gardens-state-park/270476/ 23

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/hammock-beach-golf-resort-&-spa/270440/ 22

▼

What are the top viewed blog posts for last month?

by Page and Pageviews
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Channel Sessions Pageviews Bounce Rate Avg. Session Duration Pages / Session

Social 41 44 87.8% 00:00:30 1.07

Referral 35 49 54.29% 00:03:13 1.4

Organic Search 8 10 50% 00:06:01 1.25

Direct 6 6 100% 00:00:00 1

(Other) 2 2 100% 00:00:00 1

Grand total 92 111 72.83% 00:01:58 1.21

▼

What channels are my website visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

A1A Tra�c Summary | Last Month

Tour Map Clicks

55

Link Clicks

25

Link Titles Clicks

The Sea Turtle Hospital 5

River to Sea Preserve 4

Down to Earth Pottery 3

audio tour 2

Equestrian Adventures of Florida 2

Art LaMay Studio 1

Gamble Rogers Memorial State Recreation … 1

Mala Compra Greenway Trail 1

Varn Park 1

A1A Scenic and Historic Coastal Byway 1

Grand total 25

▼

What actions are my website visitors taking?

Tour map and link clicks last month

What were the most-clicked links?

Top 10 links and their total clicks
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ORGANIC TRAFFIC
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Organic Sessions

22,511
18.0%

Pages / Session

1.75
2.1%

Percent of Total Sessions

48.26%
94.3%

Avg. Session Duration

00:01:43
2.4%

% New Sessions

64.46%
-2.5%

Bounce Rate

50.47%
-1.8%

How are organic sessions trending?

by Sessions Year over Year

Landing Page Sessions % Δ

/beaches/webcams/ 6,330 25.6%

/blog/post/25-things-to-do-when-you-visit-palm-coa… 1,462 -48.0%

/events/ 1,183 72.7%

/ 1,143 128.1%

/where-to-stay/campgrounds-rv-parks/ 657 58.3%

/things-to-do/restaurants-bars/ 505 11.7%

/where-to-stay/vacation-rentals/ 430 31.1%

/event/7th-annual-princess-place-preserve-pow-wo… 405 393.9%

/beaches/ 355 23.3%

/listing/�agler-by-the-sea-campgrounds/270602/ 350 1,029.0%

▼

What pages are organic search visitors landing on?

by Landing Page, Sessions, and Percent of Total Sessions Year over Year

Organic Search Onsite Performance | Last Month

Analysis:  Organic sessions were up 18% YoY (+3,400 sessions). Content that

contributed to growth included the Homepage (+128%; +642 sessions), Events

(+73%; +498 sessions), and Webcams (+26%; +1,291 sessions). While the 25

Things to Do When You Visit blog post was the 2nd most popular landing page,

however it attracted fewer sessions this year. We've reviewed the page and

shared thoughts in the recommendations section of the report.

Other YoY organic highlights 

  -  Listing referrals were up 53%

  -  Event referrals were up 66%

  -  Newsletter signups up 77%

  -  Pages/session were up 2%

  -  Average session duration up 2%

  -  Bounce rate down 2%

Sessions Sessions (previous year)

Feb 2021 Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022
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Query Clicks Average Position Δ Site CTR

�agler beach webcam 868 1.03 0.01 64.3%

�agler beach cam 836 1 0 70.85%

�agler beach 475 5.02 0.21 2.41%

�agler beach live cam 169 1 0 66.8%

�agler beach surf cam 138 1.95 -0.64 35.84%

things to do in palm coast � 128 2.32 0.7 18.05%

things to do in palm coast 108 2.23 1.06 13.64%

webcam �agler beach 103 1.03 -0.11 83.74%

palm coast �orida 96 8.11 3.28 0.66%

�agler webcam 92 1 0 48.94%

�agler live cam 91 1 0 51.41%

�agler by the sea campground 90 2.39 -7.25 36.44%

�agler pier cam 84 1 -0.04 50.6%

�agler by the sea 78 1.84 -7.65 26.09%

�agler beach pier webcam 73 1.01 -0.08 50.69%

�agler beach campground 68 2.02 -0.34 10.85%

palm coast � 67 8.45 3.56 0.54%

what to do in palm coast �orida 61 1.66 0.54 40.94%

�agler beach �orida 61 5.37 0.67 1.68%

things to do palm coast 60 1.7 0.62 23.72%

▼
Analysis:  Last month, organic

impressions were up 18% and clicks were

up 11%. The site remained steadily in the

top spot for several Beach Cam keywords.

Aside from those queries, things to do

and campground searches were the top

drivers of tra�c to the site. The site's

rankings for general "Palm Coast, FL"

terms have dipped compared to last year.

Since the queries are general, it's di�cult

to ascertain the intent of the search.

Strategically including the keyword in

popular content may help recapture your

rankings. 

How is my site performing organically on Google search results?

Top 20 Queries by Clicks,  Average Position, and Site Clickthrough Rate Year over Year

Organic Clicks

16,528
11.2%

Organic Impressions

831,697
17.8%

Organic CTR%

1.99%
-5.6%

Average Ranking Position

19.53
10.9%

Organic Search Ranking Performance | Last Month



Jan 1, 2022 - Jan 31, 2022 ▼

Organic Referral Performance | Last Month

Listing Name Clicks to Website

Princess Place Preserve 183

Princess Place Cottages 174

Bull Creek Campground/Dead Lake 152

Equestrian Adventures of Florida 135

Marineland Dolphin Adventure 109

Beverly Beach RV Camptown Resort 98

Gamble Rogers Memorial State Recreational Area 85

River To Sea Preserve 73

Golden Magnolia Resort 70

Island Cottage Oceanfront Inn 48

Hammock Beach Golf Resort & Spa 45

Grand Reserve Golf Course and Club 41

Bulow Plantation RV Resort 41

Blue Moon Beach Rental 40

Tomahawk Tavern 39

Suites on the Beach 38

Si Como No Inn 38

Canopy Walk Vacation Rentals 36

Flagler Beach Motel & Vacation Rentals 35

Flagler County Recreation Area and Fairgrounds 34

Grand total 3,397

▼

How many referrals are my partners receiving?

by Listing and Clicks

Event Name Clicks to Website

Flagler County Recreation Area and Fairgrounds | CIR… 226

PALM COAST STRAWBERRY FESTIVAL 2022 46

FIRST FRIDAY 44

Creative Bazaar Arts & Crafts Flea Market 26

Veteran's Park | Starry Nights in Flagler Beach 21

Flagler Playhouse | MASS APPEAL 8

ROCKY AND THE ROLLERS 8

ZERBINNI FAMILY CIRCUS 2022 7

TNT ART & CRAFT SHOW 6

"LOUIS" TO THE TURTLE TRAIL 5

Flagler Auditorium | Melissa Manchester 5

Flagler Auditorium | EARTH TO MARS / BRUNO MARS … 3

Inaugural Smithsonian Exhibition "The National Museu… 2

ADBACADABRA 2

Flagler Auditorium | MOTONES AND JERSEYS 2

NMAAHC A PLACE FOR ALL PEOPLE 2

Inaugural Smithsonian Exhibition 1

Grand total 414

▼

How many referrals are my events receiving?

by Event and Clicks



Social Media
Channels

January 2022



2.47%
From DEC

Instagram Followers

5,948 1.55%
From DEC

TOP PERFORMING CONTENT

Reach

Video Views

Engagement

83,499

N/A

6,242

Reach

Video Views

Engagement

9,862

10,300

619

Facebook Followers

20,764

January 2022



0.39%
From DEC

0.0% 
From DEC

Pinterest Followers

777

TOP PERFORMING CONTENT

Impressions

Video Views

Engagement

393

N/A

12

Impressions

Video Views

Engagement

268,932

N/A

1,464

Twitter Followers

3,720

January 2022



Video Views 5,000

TOP PERFORMING CONTENT

YouTube Subscribers

1,570

January 2022

0.64%
From DEC
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February 2022
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Feb 1, 2022 - Feb 28, 2022 ▼

Organic Tra�c Performance

Organic sessions were up 14% YoY (+3,500 sessions). The Webcams landing page continues its year-over-year

upward trend, with a 20% increase (+1,094 sessions) in February 2022, and it was the No. 1 landing page. The

Events landing page saw a 92% increase (+684 sessions). The second-highest landing page was the Princess Place

Preserve Native American Festival listing. After being canceled last year due to COVID-19, the page saw a 3,000%

increase in sessions from 2021.

Overall Site Performance

Overall sessions were down 29% from last year (-23,236 sessions), with a 71% decrease (-19,710 sessions) in

social contributing to that. Additionally, last year there were 13,000 sessions from display advertising, while this

year there were none. Organic searches saw a 14% increase, comprising 52% of all sessions. 

Organic Sessions

29,532
13.6%

Organic Sessions YTD

52,043
15.4%

SEO EXECUTIVE SUMMARY

https://www.visitflagler.com/event/7th-annual-princess-place-preserve-pow-wow-flagler-countys-native-american-festival/18560/
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OVERALL TRAFFIC



Feb 1, 2022 - Feb 28, 2022 ▼

Month Sessions % Δ Users Bounce Rate Pageviews Pages / Session Avg. Session D…

February 57,197 -27.1% 41,308 59.67% 91,648 1.6 00:01:27

January 46,642 -39.3% 34,271 59.56% 75,548 1.62 00:01:22

December 37,764 18.1% 26,876 58.8% 61,179 1.62 00:01:20

November 37,641 -9.4% 25,394 55.45% 61,311 1.63 00:01:27

October 48,428 5.3% 36,804 63.09% 75,595 1.56 00:01:17

September 60,390 -11.9% 45,974 67.27% 90,253 1.49 00:01:08

Overall Tra�c Summary | 6 Months & YTD

How is my total tra�c performing over time?

by Sessions, Users, Bounce Rate, Pageviews, Pages per Sessions, and Avg. Session Duration

How are users from all sources trending over time?

by Sessions Year over Year

Sessions Sessions (previous year)

Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022 Feb 2022
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Feb 1, 2022 - Feb 28, 2022 ▼

Channel Sessions % Δ % of Sessions

Organic Search 29,532 13.6% 51.63%

Direct 11,190 39.7% 19.56%

Social 8,078 -70.9% 14.12%

(Other) 3,024 0.5% 5.29%

Referral 2,722 31.4% 4.76%

Paid Search 2,651 2,499.0% 4.63%

Grand total 57,197 -28.9% 100%

▼

What channels are my website visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

Analysis: Overall sessions were down 29% from last year (-23,236 sessions), with a 71% decrease

(-19,710 sessions) in social contributing to that. Additionally, last year there were 13,000 sessions

from display advertising, while this year there were none. Organic searches saw a 14% increase,

comprising 52% of all sessions. 

Overall Tra�c Summary | Last Month

How does my website perform compared to the DMO averages?

by Pages per Session, Avg. Session Duration, and Bounce Rate for All Tra�c, Organic Search and Paid Search

Channel Industry Visit Flagler % dif

All Channels 1.98 1.54 -22.14%

Organic Search 2.13 1.71 -19.51%

Paid Search 2.27 1.91 -15.79%

▲

Pages per Sessions

Channel Industry Visit Flagler % dif

All Channels 00:01:50 00:01:13 -33.25%

Organic Search 00:02:13 00:01:42 -23.31%

Paid Search 00:01:52 00:01:16 -32.32%

▲

Session Duration

Channel Industry Visit Flagler % dif

All Channels 54.24% 60.47% 11.49%

Organic Search 48.93% 48.28% -1.34%

Paid Search 48.64% 63.15% 29.82%

▲

Bounce Rate

Campaign Sessions

Evergreen 2,919

ACQ_Flagler_Location_Speci�c 2,600

dm-�pcfb 36

ACQ_Flagler 35

Connect 360 23

welcome-home 13

Complete 11

ExtendedSummer 7

Welcome-Home 6

▼

What were the top campaigns that sent tra�c?

by Campaign and Sessions



Feb 1, 2022 - Feb 28, 2022 ▼

City Sessions % Δ

Palm Coast 13,640 66.9%

Orlando 5,557 16.4%

Jacksonville 2,075 22.6%

Miami 1,286 -34.3%

Daytona Beach 1,169 154.1%

St. Augustine 728 67.0%

Ormond Beach 699 -12.5%

Tampa 395 -57.2%

Gainesville 350 58.4%

St. Augustine Beach 333 62.4%

Port Orange 310 -34.7%

Ocala 274 2.2%

DeLand 221 30.8%

Palatka 170 8.3%

Bunnell 165 450.0%

Fruit Cove 146 44.6%

Saint Augustine Shor… 132 80.8%

▼

What cities in Florida are users coming from?

by City, Sessions, and % Change Year over Year

Overall Tra�c In-State Summary | Last Month

Analysis: Neighboring Bunnell saw a 450% increase, but has a small population and is part of Flagler. Daytona Beach saw a 154%

increase and sits in the top �ve for number of sessions. Because Daytona is an hour drive and has similar attractions, highlight

what is di�erent about Flagler -- more parking, more accessible beaches, fewer crowds. Optimize blog posts to emphasize the

quiet, local nature of Flagler, including date night, girls trip and spa day. 

111 13,64013,64013,640

https://www.visitflagler.com/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/find-beachside-bliss-with-a-spa-getaway-in-palm-coast-and-the-flagler-beaches/


Feb 1, 2022 - Feb 28, 2022 ▼

City Sessions

New York 1,232

Atlanta 1,008

Nashville 351

Washington 346

Charlotte 321

Co�eyville 293

Philadelphia 253

Chicago 227

Las Vegas 166

Dallas 154

Columbus 152

Ashburn 142

Raleigh 122

Pittsburgh 117

Boston 109

Fayetteville 89

Cleveland 87

Marietta 87

▼

What cities outside of Florida users from?

by City, Sessions, and % Change Year over Year

Overall Tra�c Out of State Summary | Last Month

777 1,2321,2321,232

Analysis: Sessions from New York increased 53% (+428 session). While sessions from Atlanta decreased 71% (-2,444 sessions),

session duration from Atlanta was up 170%, from :27 to 1:13.



Feb 1, 2022 - Feb 28, 2022 ▼

Device Category Sessions % Δ Bounce Rate Pages / Session Avg. Session D…

📱 Mobile 38,351 -33.5% 63.54% 1.48 00:01:12

🖥 Desktop 15,647 6.7% 50.19% 1.9 00:02:05

📱Tablet 3,199 -47.7% 59.64% 1.63 00:01:32

Grand total 57,197 -27.1% 59.67% 1.6 00:01:27

▼

What devices are users on my site using?

by Device Category, Sessions, Bounce Rate, Pages per Session, and Avg. Session Duration

Overall Tra�c Device Breakdown | Last Month

Landing Page Sessio… % Δ

/ 7,104 395.1%

/beaches/webcams/ 6,464 39.4%

/event/7th-annual-princess-place-preserve-pow-wow-�agle… 4,908 4,402.8%

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-… 1,790 -

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-t… 1,690 -24.5%

/events/ 1,170 25.1%

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agl… 1,020 -

/lodgings 655 -91.7%

/event/palm-coast-strawberry-festival-2022/20689/ 593 -

/things-to-do/ 544 45.1%

What are the top pages for mobile users?

by Page and Sessions Year over Year

Landing Page Sessio… % Δ

/beaches/webcams/ 4,981 30.8%

/ 2,502 141.7%

/event/7th-annual-princess-place-preserve-pow-wow-�agler… 653 1,878.8%

/events/ 507 95.8%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-th… 478 -40.1%

/lodgings 373 -1.3%

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agle… 292 -

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-b… 276 -

/listing/princess-place-preserve/270329/ 194 438.9%

/where-to-stay/vacation-rentals/ 179 -29.2%

What are the top pages for desktop users?

by Page and Sessions Year over Year

mobile

desktop

tablet

5.6%

27.4%

67.1%



Feb 1, 2022 - Feb 28, 2022 ▼

Top Landing Pages Sessions Avg. Session
Duration

Bounce
Rate

/beaches/webcams/ 12,370 00:01:21 57.15%

/ 10,161 00:01:02 73.67%

/event/7th-annual-princess-place-preserve-pow-wo… 5,705 00:01:13 62%

/blog/post/free-things-to-do-in-palm-coast-and-the-… 2,352 00:01:10 76.19%

/blog/post/25-things-to-do-when-you-visit-palm-coa… 2,226 00:02:38 54.18%

/events/ 1,765 00:02:40 37.68%

/blog/post/pizza-joints-we-love-in-palm-coast-and-th… 1,412 00:01:05 75.64%

/lodgings 1,097 00:02:54 25.71%

/event/palm-coast-strawberry-festival-2022/20689/ 756 00:00:52 56.22%

/things-to-do/ 688 00:01:34 59.74%

/beaches/ 673 00:01:41 57.21%

/where-to-stay/campgrounds-rv-parks/ 584 00:02:24 49.83%

/about/visitors-guide-brochures/ 548 00:01:34 59.49%

/things-to-do/restaurants-bars/ 514 00:02:43 45.14%

/beaches/pet-friendly-zones/ 512 00:02:01 57.23%

/event/cirque-maceo/20802/ 465 00:02:04 40.86%

/where-to-stay/vacation-rentals/ 452 00:01:46 55.97%

/listing/princess-place-preserve/270329/ 450 00:02:10 41.56%

/things-to-do/outdoor-adventures/horseback-riding-… 403 00:01:48 54.34%

/where-to-stay/ 395 00:02:31 54.94%

Landing & Exit Page Performance | Last Month

Analysis: Visitors spent at least one minute on 19 of the top 20 landing pages. Combined, the Strawberry Festival and Princess Place Native American Festival pages

delivered 6,461 sessions and average session duration of one minute.  Consider making the annual events page more robust with information about the events and

internal links to the calendar. 

How are users engaging with my landing pages?

by Sessions, Avg. Session Duration, and Bounce Rate

Exit Page Exits Views

/beaches/webcams/ 12,245 15,542

/ 8,467 10,585

/event/7th-annual-princess-place-preserve-pow-wow-… 5,631 7,078

/blog/post/free-things-to-do-in-palm-coast-and-the-�a… 2,291 3,249

/blog/post/25-things-to-do-when-you-visit-palm-coast-… 1,532 2,641

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-… 1,312 1,751

/events/ 1,195 2,404

/lodgings 1,092 1,380

/event/palm-coast-strawberry-festival-2022/20689/ 754 957

/about/visitors-guide-brochures/ 743 1,872

/beaches/ 631 1,126

/things-to-do/ 630 1,129

/listing/princess-place-preserve/270329/ 588 1,118

/event/cirque-maceo/20802/ 492 756

/where-to-stay/ 458 930

/where-to-stay/campgrounds-rv-parks/ 456 816

/beaches/pet-friendly-zones/ 425 563

/where-to-stay/vacation-rentals/ 396 676

/listing/marineland-dolphin-adventure/270614/ 386 677

/things-to-do/outdoor-adventures/horseback-riding-on… 371 700

Which pages are users exiting from?

by Exit Page, Exits, and Pageviews

https://www.visitflagler.com/beaches/webcams/
https://www.visitflagler.com/
https://www.visitflagler.com/event/7th-annual-princess-place-preserve-pow-wow-flagler-countys-native-american-festival/18560/
https://www.visitflagler.com/blog/post/free-things-to-do-in-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/events/
https://www.visitflagler.com/blog/post/pizza-joints-we-love-in-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/lodgings
https://www.visitflagler.com/event/palm-coast-strawberry-festival-2022/20689/
https://www.visitflagler.com/things-to-do/
https://www.visitflagler.com/beaches/
https://www.visitflagler.com/where-to-stay/campgrounds-rv-parks/
https://www.visitflagler.com/about/visitors-guide-brochures/
https://www.visitflagler.com/things-to-do/restaurants-bars/
https://www.visitflagler.com/beaches/pet-friendly-zones/
https://www.visitflagler.com/event/cirque-maceo/20802/
https://www.visitflagler.com/where-to-stay/vacation-rentals/
https://www.visitflagler.com/listing/princess-place-preserve/270329/
https://www.visitflagler.com/things-to-do/outdoor-adventures/horseback-riding-on-the-beach/
https://www.visitflagler.com/where-to-stay/
https://www.visitflagler.com/event/palm-coast-strawberry-festival-2022/20689/
https://www.visitflagler.com/event/7th-annual-princess-place-preserve-pow-wow-flagler-countys-native-american-festival/18560/
https://www.visitflagler.com/events/annual-events/


Feb 1, 2022 - Feb 28, 2022 ▼

Page Pageviews Avg. Session Dur… Bounce Rate

/beaches/webcams/ 15,365 00:01:21 56.52%

/ 11,893 00:01:02 73.46%

/event/7th-annual-princess-place-preserve-pow-wow-�agler-countys-native-a… 6,965 00:01:13 61.61%

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ 3,392 00:01:10 76.06%

/events/ 3,249 00:02:38 37.63%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ 2,967 00:02:38 54.18%

/about/visitors-guide-brochures/ 2,199 00:01:28 59.71%

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-beaches/ 1,829 00:01:05 75.58%

/lodgings 1,385 00:02:52 25.78%

/things-to-do/ 1,349 00:01:34 60.09%

/beaches/ 1,277 00:01:43 56.87%

/where-to-stay/ 1,018 00:02:31 55.22%

/listing/princess-place-preserve/270329/ 995 00:02:14 41.83%

/where-to-stay/campgrounds-rv-parks/ 962 00:02:28 49.49%

/event/palm-coast-strawberry-festival-2022/20689/ 923 00:00:54 55.92%

/things-to-do/outdoor-adventures/horseback-riding-on-the-beach/ 895 00:01:48 54.21%

/things-to-do/restaurants-bars/ 846 00:02:42 45.22%

/where-to-stay/vacation-rentals/ 725 00:01:48 55.36%

/event/cirque-maceo/20802/ 719 00:02:01 39.75%

/beaches/pet-friendly-zones/ 700 00:02:00 56.56%

/listing/marineland-dolphin-adventure/270614/ 641 00:01:30 46.13%

/listing/�agler-by-the-sea-campgrounds/270602/ 508 00:01:37 43.51%

/listing/washington-oaks-gardens-state-park/270476/ 477 00:01:56 53.3%

▼

Top Viewed Pages | Last Month

What are my most viewed pages?

by Page and Pageview

Analysis: Your most viewed pages

align closely to your top landing

pages. 
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Blog Tra�c & Sources | Last Month

Sessions Sessions (previous year)

Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022 Feb 2022
0

10K

20K

30K

How are blog sessions trending over time?

by Sessions Year over Year

Channel Sessions % Δ % of Sessions

Organic Search 3,858 -6.7% 40.57%

Social 2,686 -61.1% 28.25%

Direct 2,005 140.1% 21.09%

Referral 359 131.6% 3.78%

(Other) 336 -88.4% 3.53%

Paid Search 265 26,400.0% 2.79%

Grand total 9,509 -38.8% 100%

▼

What channels are my blog visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

Month Sessions % Δ Bounce Rate Avg. Session
Duration

Pages /
Session

February 9,509 -38.8% 56.56% 00:02:25 2.36

January 5,558 -60.3% 47.09% 00:03:01 2.8

December 5,397 -22.6% 52.57% 00:02:22 2.47

November 5,377 -36.9% 56.59% 00:02:19 2.26

October 8,025 159.2% 70.78% 00:01:47 2.04

Septemb… 6,702 -59.2% 60.65% 00:02:19 2.29

How is my blog tra�c performing over time?

by Sessions, Bounce Rate, Pages per Sessions, and Avg. Session Duration



Feb 1, 2022 - Feb 28, 2022 ▼

Blog Content Performance | Last Month

Page Pageviews

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-bea… 3,444

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-… 3,005

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-b… 1,829

/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-t… 452

/blog/post/rep-�agler-beach-with-these-fun-local-tees/ 364

/blog/post/reasons-mom-love-hammock-beach-golf-resort-and… 327

/blog/post/sweet-sips-to-share-with-your-sweetheart-in-palm-c… 188

/blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-… 188

/blog/post/turtles-murals-and-more-your-guide-to-public-art-in… 163

/blog/post/best-places-to-watch-the-big-game-in-palm-coast-a… 156

▼

What pages are users visiting after landing on a blog post last month?

by Landing Page, Second Page and Sessions

Page Pageviews

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agle… 5,056

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ 3,444

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-beach… 2,069

/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-the-�a… 993

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�… 614

/blog/post/stay-�t-in-palm-coast-and-the-�agler-beaches/ 599

/blog/post/bright-lights-starry-nights/ 565

/blog/post/sweet-sips-to-share-with-your-sweetheart-in-palm-coast-… 512

/blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-palm-… 415

/blog/post/rep-�agler-beach-with-these-fun-local-tees/ 364

▼

What are the top viewed blog posts year-to-date?

by Page and Pageviews

Landing Page Second Page Sessions

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ /blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ 144

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /events/ 112

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /things-to-do/outdoor-adventures/horseback-riding-on-the-beach/ 104

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/marineland-dolphin-adventure/270614/ 96

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ 77

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-beaches/ /blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-beaches/ 62

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-beaches/ /blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ 46

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ /events/ 45

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /about/visitors-guide-brochures/ 42

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/washington-oaks-gardens-state-park/270476/ 39

▼

What are the top viewed blog posts for last month?

by Page and Pageviews



Feb 1, 2022 - Feb 28, 2022 ▼

Channel Sessions Pageviews Bounce Rate Avg. Session Duration Pages / Session

Referral 59 65 88.14% 00:00:10 1.1

Direct 12 12 100% 00:00:00 1

(Other) 5 5 100% 00:00:00 1

Social 4 4 100% 00:00:00 1

Organic Search 2 2 100% 00:00:00 1

Grand total 82 88 91.46% 00:00:07 1.07

▼

What channels are my website visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

A1A Tra�c Summary | Last Month

Tour Map Clicks

12

Link Clicks

0

Link Titles Clicks

No data

▼

What actions are my website visitors taking?

Tour map and link clicks last month

What were the most-clicked links?

Top 10 links and their total clicks



Feb 1, 2022 - Feb 28, 2022 ▼

ORGANIC TRAFFIC



Feb 1, 2022 - Feb 28, 2022 ▼

Organic Sessions

29,532
21.5%

Pages / Session

1.67
-3.6%

Percent of Total Sessions

51.63%
59.7%

Avg. Session Duration

00:01:43
-8.4%

% New Sessions

63.99%
-3.4%

Bounce Rate

53.14%
4.0%

How are organic sessions trending?

by Sessions Year over Year

Landing Page Sessions % Δ

/beaches/webcams/ 6,605 19.9%

/event/7th-annual-princess-place-preserve-pow-wo… 4,437 3,138.7%

/blog/post/25-things-to-do-when-you-visit-palm-coa… 2,138 -27.3%

/events/ 1,428 91.9%

/ 1,132 82.6%

/event/palm-coast-strawberry-festival-2022/20689/ 711 -

/where-to-stay/campgrounds-rv-parks/ 546 9.9%

/beaches/ 483 22.0%

/things-to-do/restaurants-bars/ 481 -14.1%

/event/cirque-maceo/20802/ 415 -

▼

What pages are organic search visitors landing on?

by Landing Page, Sessions, and Percent of Total Sessions Year over Year

Organic Search Onsite Performance | Last Month

Analysis:  Organic sessions were up 14% YoY (+3,500 sessions). The Events

landing page saw a 92% increase (+684 sessions). The second-highest landing

page was the Princess Place Preserve Native American Festival listing. After

being canceled last year due to COVID-19, the page saw a 3,000% increase in

sessions from 2021. As COVID restrictions lift, there is potential to capture

increased interest in events. 

Sessions Sessions (previous year)

Mar 2021 Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022 Feb 2022
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Feb 1, 2022 - Feb 28, 2022 ▼

Query Clicks Average Position Δ Site CTR

�agler beach cam 817 1 0 71.86%

�agler beach webcam 756 1.03 -0 68.17%

�agler beach 458 6.19 0.58 1.72%

pow wow palm coast 276 2.03 - 63.59%

things to do in palm coast � 252 1.37 -0.04 33.92%

native american festival palm coast 223 1 - 69.69%

�agler beach surf cam 191 1.85 -0.42 40.21%

palm coast strawberry festival 2022 191 1 - 70.48%

�agler beach live cam 160 1 0 67.23%

�agler webcam 128 1 0 59.81%

native american festival �orida 2022 123 2.15 - 27.58%

�agler pier cam 120 1 -0.02 54.3%

things to do in palm coast �orida 109 1.25 0.14 35.5%

things to do in palm coast 109 2.64 1.44 14.21%

webcam �agler beach 107 1.02 -0.02 84.92%

palm coast �orida 105 8.4 2.72 0.74%

�agler live cam 104 1 0 63.03%

palm coast � 102 8.91 3 0.83%

princess place pow wow 99 1.03 - 73.33%

princess place preserve events 96 1.13 -4.61 61.94%

▼
Analysis:  Last month, organic

impressions were up 21% and clicks were

up 17%.  Seven webcam results ranked

�rst. 

Again, queries related to events drove

tra�c comparable to that driven by

webcam searches.

How is my site performing organically on Google search results?

Top 20 Queries by Clicks,  Average Position, and Site Clickthrough Rate Year over Year

Organic Clicks

22,334
16.9%

Organic Impressions

909,248
20.5%

Organic CTR%

2.46%
-3.0%

Average Ranking Position

19.39
10.7%

Organic Search Ranking Performance | Last Month



Feb 1, 2022 - Feb 28, 2022 ▼

Organic Referral Performance | Last Month

Listing Name Clicks to Website

Princess Place Preserve 229

Marineland Dolphin Adventure 176

Equestrian Adventures of Florida 153

Princess Place Cottages 148

Bull Creek Campground/Dead Lake 105

Golden Magnolia Resort 76

River To Sea Preserve 70

Beverly Beach RV Camptown Resort 68

Grand Reserve Golf Course and Club 55

Gamble Rogers Memorial State Recreational Area 54

Tomahawk Tavern 53

Washington Oaks Gardens State Park 47

Bulow Plantation RV Resort 45

Flagler County Recreation Area and Fairgrounds 44

Island Cottage Oceanfront Inn 43

Hammock Beach Golf Resort & Spa 40

Si Como No Inn 39

Bings Landing County Park 36

Mala Compra Road Beachfront Park - Pet Friendly 36

Flagler Playhouse 34

Grand total 3,486

▼

How many referrals are my partners receiving?

by Listing and Clicks

Event Name Clicks to Website

Princess Place Preserve | 7th Annual Princess Place P… 1,005

Flagler County Recreation Area and Fairgrounds | CIR… 316

PALM COAST STRAWBERRY FESTIVAL 2022 309

ZERBINNI FAMILY CIRCUS 2022 136

Creative Bazaar Arts & Crafts Flea Market 57

Winter Jam - Valentine's Weekend Special 31

Flagler Auditorium | EARTH TO MARS / BRUNO MARS … 24

Flagler County Recreation Area and Fairgrounds | Cirq… 18

CHEER AT THE PIER 15

RACE THE RUNWAYS 13

ADBACADABRA 9

Flagler Auditorium | MOTONES AND JERSEYS 9

CREEKSIDE FESTIVAL 7

Flagler Area Cycling Enthusiasts | Trail Day on the A1… 6

COMPANY 6

PALM COAST SONGWRITERS FESTIVAL 5

Flagler Auditorium | SIX APPEAL 5

Flagler Auditorium | Melissa Manchester 4

Bird Walk: Washington Oaks Gardens State Park 2

PROOF 2

Grand total 1,990

▼

How many referrals are my events receiving?

by Event and Clicks



Social Media
Channels

February 2022



4.09%
From JAN

Instagram Followers

6,043 1.60%
From JAN

TOP PERFORMING CONTENT

Reach

Video Views

Engagement

17,135

N/A

795

Reach

Video Views

Engagement

5,887

5,920

371

Facebook Followers

21,614

February 2022



0.51%
From JAN

0.05%
From JAN

Pinterest Followers

781

TOP PERFORMING CONTENT

Impressions

Video Views

Engagement

541

N/A

20

Impressions

Video Views

Engagement

571,604

N/A

3,287

Twitter Followers

3,722

February 2022



Video Views 4,520

TOP PERFORMING CONTENT

YouTube Subscribers

1,590

February 2022

1.30%
From JAN



Mar 1, 2022 - Mar 31, 2022 ▼

March 2022

|

SEO REPORT



Mar 1, 2022 - Mar 31, 2022 ▼

Organic Tra�c Performance

In March, Organic sessions were up 39% YoY (+10,411 sessions), more than twice the increases of the previous

two months. The Webcams landing page continues to be the top landing page, this month seeing a 38% increase

in organic sessions (+2,563 sessions). The Events landing page saw a 70% increase (+746 sessions). 

The events page experienced year-over-year growth across several metrics. Bounce rate decreased from 47% to

34%, average session duration increased 50% (from 1:58 to 2:55) and sessions increased 60%, from 1,452 to

2,315.  

The second-highest organic landing page was the "25 Things to Do When You Visit Palm Coast and the Flagler

Beaches" blog post, which saw exponential session growth (+2,447 sessions) from last year.

Overall Tra�c Performance

Overall sessions were down 14% from last year (-11,564 sessions). A 97% decrease in Display and 88% decrease in

social contributed the decrease.

Two blog posts sat in the top �ve spots for most viewed pages: An Epic Itinerary for a Guys’ Trip had 5,479

pageviews and an average session duration of 0:39 and 25 Things to Do When You Visit had 3,966 pageviews and

an average session duration of 2:38. Overall Site Performance.

Organic Sessions

36,945
39.2%

Organic Sessions YTD

88,988
24.3%

SEO EXECUTIVE SUMMARY



Mar 1, 2022 - Mar 31, 2022 ▼

OVERALL TRAFFIC



Mar 1, 2022 - Mar 31, 2022 ▼

Month Sessions % Δ Users Bounce Rate Pageviews Pages / Session Avg. Session D…

March 70,428 -14.1% 50,758 62.06% 112,067 1.59 00:01:23

February 57,197 -27.1% 41,308 59.67% 91,648 1.6 00:01:27

January 46,642 -39.3% 34,271 59.56% 75,548 1.62 00:01:22

December 37,764 18.1% 26,876 58.8% 61,179 1.62 00:01:20

November 37,641 -9.4% 25,394 55.45% 61,311 1.63 00:01:27

October 48,428 5.3% 36,804 63.09% 75,595 1.56 00:01:17

Overall Tra�c Summary | 6 Months & YTD

How is my total tra�c performing over time?

by Sessions, Users, Bounce Rate, Pageviews, Pages per Sessions, and Avg. Session Duration

How are users from all sources trending over time?

by Sessions Year over Year

Sessions Sessions (previous year)

Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022 Feb 2022 Mar 2022
0
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Mar 1, 2022 - Mar 31, 2022 ▼

Channel Sessions % Δ % of Sessions

Organic Search 36,945 39.2% 52.46%

(Other) 12,163 542.5% 17.27%

Direct 11,374 12.8% 16.15%

Social 3,903 -88.3% 5.54%

Paid Search 3,352 2,260.6% 4.76%

Referral 2,476 -4.8% 3.52%

Display 215 -97.1% 0.31%

Grand total 70,428 -14.1% 100%

▼

What channels are my website visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

Analysis: Overall sessions were down 14% from last year (-11,564 sessions). A 97% decrease in

Display and 88% decrease in social contributed to the decrease. Organic searches, however, saw

a 39% increase and continued to comprise more than half of all sessions.  

Overall Tra�c Summary | Last Month

How does my website perform compared to the DMO averages?

by Pages per Session, Avg. Session Duration, and Bounce Rate for All Tra�c, Organic Search and Paid Search

Channel Industry Visit Flagler % dif

All Channels 1.98 1.54 -21.93%

Organic Search 2.12 1.71 -19.34%

Paid Search 2.27 1.91 -15.76%

▲

Pages per Sessions

Channel Industry Visit Flagler % dif

All Channels 00:01:50 00:01:13 -32.86%

Organic Search 00:02:12 00:01:42 -23.03%

Paid Search 00:01:52 00:01:15 -32.69%

▲

Session Duration

Channel Industry Visit Flagler % dif

All Channels 54.47% 60.54% 11.13%

Organic Search 49.31% 48.56% -1.52%

Paid Search 48.67% 63.33% 30.12%

▲

Bounce Rate

Campaign Sessions

Evergreen 12,027

ACQ_Flagler_Location_Speci�c 3,317

madden_srpc-�vf22 215

dm-�pcfb 40

welcome-home 38

ACQ_Flagler 30

Connect 360 25

dm�pcfb 7

Welcome-Home 7

▼

What were the top campaigns that sent tra�c?

by Campaign and Sessions



Mar 1, 2022 - Mar 31, 2022 ▼

City Sessions % Δ

Palm Coast 14,802 46.6%

Orlando 6,121 38.1%

Miami 2,350 7.6%

Jacksonville 1,940 26.4%

Daytona Beach 978 219.6%

Ormond Beach 961 71.3%

St. Augustine 594 54.7%

Gainesville 393 14.2%

Port Orange 378 36.0%

Ocala 377 12.5%

Tampa 347 -48.7%

DeLand 313 125.2%

St. Augustine Beach 306 41.0%

New Smyrna Beach 205 27.3%

The Villages 167 -2.3%

Altamonte Springs 159 13.6%

Bunnell 156 79.3%

▼

What cities in Florida are users coming from?

by City, Sessions, and % Change Year over Year

Overall Tra�c In-State Summary | Last Month

Analysis: Daytona Beach saw another signi�cant increase in number of sessions. Optimize blog posts to emphasize the quiet,

local nature of Flagler, including date night, girls trip and spa day. Orlando also experienced a notable increase in sessions,

indicating that users are looking for a laid back day or weekend trip within driving distance. 

111 14,80214,80214,802

https://www.visitflagler.com/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/find-beachside-bliss-with-a-spa-getaway-in-palm-coast-and-the-flagler-beaches/


Mar 1, 2022 - Mar 31, 2022 ▼

City Sessions

Atlanta 1,746

New York 1,055

Charlotte 598

Chicago 471

Nashville 419

Ashburn 418

Houston 399

Columbus 325

Washington 313

Co�eyville 271

Los Angeles 236

Dallas 225

Cleveland 212

Boston 209

Philadelphia 208

Pittsburgh 151

Velma 137

Independence 127

▼

What cities outside of Florida users from?

by City, Sessions, and % Change Year over Year

Overall Tra�c Out of State Summary | Last Month

101010 1,7451,7451,745

Analysis: Sessions from New York increased 35% (+276 sessions). While sessions from Atlanta decreased 39% (-1,106 sessions),

session duration from Atlanta was up 60%, from :38 to 1:03. Last year, the Atlanta tra�c was driven by paid social media which

kept engagement down. 



Mar 1, 2022 - Mar 31, 2022 ▼

Device Category Sessions % Δ Bounce Rate Pages / Session Avg. Session D…

📱 Mobile 45,350 -23.0% 64.08% 1.49 00:01:13

🖥 Desktop 21,817 19.4% 57.52% 1.81 00:01:44

📱Tablet 3,261 -32.1% 64.18% 1.59 00:01:19

Grand total 70,428 -14.1% 62.06% 1.59 00:01:23

▼

What devices are users on my site using?

by Device Category, Sessions, Bounce Rate, Pages per Session, and Avg. Session Duration

Overall Tra�c Device Breakdown | Last Month

Landing Page Sessio… % Δ

/ 8,472 522.0%

/beaches/webcams/ 7,794 31.0%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-t… 2,377 633.6%

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-a… 2,268 -

/event/canceled-5th-annual-strawberry-festival/20689/ 1,766 -

/events/ 1,547 53.9%

/event/cracker-day/20886/ 1,262 -

/event/palm-coast-strawberry-festival-2022/20689/ 1,184 -

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-… 984 -

/things-to-do/ 760 128.2%

What are the top pages for mobile users?

by Page and Sessions Year over Year

Landing Page Sessio… % Δ

/beaches/webcams/ 5,894 32.8%

/ 4,227 165.7%

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-an… 2,421 -

/events/ 637 66.3%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-th… 627 159.1%

/lodgings 462 -19.5%

/blog/post/book-a-fairy-tale-cottage-at-princess-place-prese… 363 -

/event/palm-coast-strawberry-festival-2022/20689/ 237 -

/where-to-stay/vacation-rentals/ 226 -31.3%

/event/canceled-5th-annual-strawberry-festival/20689/ 200 -

What are the top pages for desktop users?

by Page and Sessions Year over Year

mobile

desktop

tablet

31%

64.4%



Mar 1, 2022 - Mar 31, 2022 ▼

Top Landing Pages Sessions Avg. Session
Duration

Bounce
Rate

/beaches/webcams/ 14,499 00:01:24 58.77%

/ 13,402 00:00:54 76.52%

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-… 4,891 00:00:39 81.21%

/blog/post/25-things-to-do-when-you-visit-palm-coa… 3,070 00:02:37 55.47%

/events/ 2,315 00:02:55 33.87%

/event/canceled-5th-annual-strawberry-festival/206… 2,009 00:00:51 66.05%

/event/palm-coast-strawberry-festival-2022/20689/ 1,450 00:01:11 47.24%

/event/cracker-day/20886/ 1,418 00:01:04 60.44%

/blog/post/free-things-to-do-in-palm-coast-and-the-… 1,252 00:01:03 77.08%

/lodgings 1,240 00:02:47 30.73%

/things-to-do/ 892 00:01:32 60.99%

/blog/post/book-a-fairy-tale-cottage-at-princess-pla… 842 00:01:56 52.85%

/beaches/ 836 00:01:29 56.7%

/things-to-do/restaurants-bars/ 666 00:02:29 48.65%

/beaches/pet-friendly-zones/ 619 00:01:52 57.51%

/where-to-stay/campgrounds-rv-parks/ 562 00:02:20 49.11%

/where-to-stay/vacation-rentals/ 546 00:02:05 54.4%

/things-to-do/outdoor-adventures/horseback-riding-… 492 00:01:34 54.88%

/where-to-stay/ 472 00:01:51 55.72%

/event/5th-annual-strawberry-festival/20689/ 469 00:00:46 65.88%

Landing & Exit Page Performance | Last Month

Analysis: The events page experienced year-over-year growth across several metrics. Bounce rate decreased from 47% to 34%, average session duration increased

50% (from 1:58 to 2:55) and sessions increased 60%, from 1,452 to 2,315.  

How are users engaging with my landing pages?

by Sessions, Avg. Session Duration, and Bounce Rate

Exit Page Exits Views

/beaches/webcams/ 14,452 18,137

/ 11,356 13,664

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-co… 4,393 5,032

/blog/post/25-things-to-do-when-you-visit-palm-coast-… 2,096 3,440

/event/canceled-5th-annual-strawberry-festival/20689/ 1,948 2,399

/events/ 1,517 3,212

/blog/post/free-things-to-do-in-palm-coast-and-the-�a… 1,500 2,633

/event/cracker-day/20886/ 1,446 1,857

/event/palm-coast-strawberry-festival-2022/20689/ 1,407 1,694

/lodgings 1,229 1,554

/things-to-do/ 848 1,602

/beaches/ 815 1,474

/blog/post/book-a-fairy-tale-cottage-at-princess-place-… 752 1,173

/about/visitors-guide-brochures/ 676 2,077

/things-to-do/restaurants-bars/ 548 1,006

/where-to-stay/ 537 1,090

/beaches/pet-friendly-zones/ 531 790

/listing/marineland-dolphin-adventure/270614/ 495 1,013

/where-to-stay/vacation-rentals/ 490 928

/things-to-do/outdoor-adventures/horseback-riding-on… 484 931

Which pages are users exiting from?

by Exit Page, Exits, and Pageviews

https://www.visitflagler.com/beaches/webcams/
https://www.visitflagler.com/
https://www.visitflagler.com/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/events/
https://www.visitflagler.com/event/canceled-5th-annual-strawberry-festival/20689/
https://www.visitflagler.com/event/palm-coast-strawberry-festival-2022/20689/
https://www.visitflagler.com/event/cracker-day/20886/
https://www.visitflagler.com/blog/post/free-things-to-do-in-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/lodgings
https://www.visitflagler.com/things-to-do/
https://www.visitflagler.com/blog/post/book-a-fairy-tale-cottage-at-princess-place-preserve-in-palm-coast-fl/
https://www.visitflagler.com/beaches/
https://www.visitflagler.com/things-to-do/restaurants-bars/
https://www.visitflagler.com/beaches/pet-friendly-zones/
https://www.visitflagler.com/where-to-stay/campgrounds-rv-parks/
https://www.visitflagler.com/where-to-stay/vacation-rentals/
https://www.visitflagler.com/things-to-do/outdoor-adventures/horseback-riding-on-the-beach/
https://www.visitflagler.com/where-to-stay/
https://www.visitflagler.com/event/5th-annual-strawberry-festival/20689/


Mar 1, 2022 - Mar 31, 2022 ▼

Page Pageviews Avg. Session Dur… Bounce Rate

/beaches/webcams/ 18,021 00:01:23 57.92%

/ 15,283 00:00:54 76.3%

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�agler-beac… 5,479 00:00:39 81.19%

/events/ 4,320 00:02:54 33.91%

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ 3,966 00:02:38 55.44%

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ 2,446 00:01:03 77.08%

/event/canceled-5th-annual-strawberry-festival/20689/ 2,445 00:00:51 65.99%

/about/visitors-guide-brochures/ 2,224 00:01:41 58.2%

/things-to-do/ 1,859 00:01:27 61.26%

/event/cracker-day/20886/ 1,785 00:01:04 60.27%

/event/palm-coast-strawberry-festival-2022/20689/ 1,712 00:01:11 47.14%

/beaches/ 1,665 00:01:28 56.43%

/lodgings 1,563 00:02:46 30.78%

/blog/post/book-a-fairy-tale-cottage-at-princess-place-preserve-in-palm-coast-… 1,320 00:01:56 52.79%

/things-to-do/outdoor-adventures/horseback-riding-on-the-beach/ 1,194 00:01:34 54.88%

/where-to-stay/ 1,182 00:01:49 55.72%

/things-to-do/restaurants-bars/ 1,097 00:02:32 48.8%

/where-to-stay/campgrounds-rv-parks/ 928 00:02:20 49.02%

/where-to-stay/vacation-rentals/ 916 00:02:03 54.5%

/beaches/pet-friendly-zones/ 878 00:01:52 57.14%

/listing/marineland-dolphin-adventure/270614/ 842 00:01:34 49.13%

/listing/princess-place-preserve/270329/ 780 00:01:18 47.54%

/blog/post/reasons-mom-love-hammock-beach-golf-resort-and-spa/ 718 00:00:39 78.47%

▼

Top Viewed Pages | Last Month

What are my most viewed pages?

by Page and Pageview

Analysis: Your most viewed pages

align closely to your top landing

pages. 

Two blog posts sat in the top �ve

spots for most viewed pages: 

An Epic Itinerary for a Guys’

Trip had 5,479 pageviews and an

average session duration of :39.

25 Things to Do When You

Visit had 3,966 pageviews and an

average session duration of 2:38. 

https://www.visitflagler.com/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-flagler-beaches/
https://www.visitflagler.com/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-flagler-beaches/
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Blog Tra�c & Sources | Last Month

Sessions Sessions (previous year)
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How are blog sessions trending over time?

by Sessions Year over Year

Channel Sessions % Δ % of Sessions

(Other) 5,406 205.1% 36.14%

Organic Search 5,322 148.9% 35.57%

Direct 1,970 177.9% 13.17%

Social 1,623 -41.0% 10.85%

Paid Search 372 9,200.0% 2.49%

Referral 267 25.9% 1.78%

Grand total 14,960 87.2% 100%

▼

What channels are my blog visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

Month Sessions % Δ Bounce Rate Avg. Session
Duration

Pages /
Session

March 14,960 87.2% 61.5% 00:02:00 2.13

February 9,509 -38.8% 56.56% 00:02:25 2.36

January 5,558 -60.3% 47.09% 00:03:01 2.8

December 5,397 -22.6% 52.57% 00:02:22 2.47

November 5,377 -36.9% 56.59% 00:02:19 2.26

October 8,025 159.2% 70.78% 00:01:47 2.04

How is my blog tra�c performing over time?

by Sessions, Bounce Rate, Pages per Sessions, and Avg. Session Duration
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Blog Content Performance | Last Month

Page Pageviews

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-t… 5,498

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-… 4,013

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-bea… 2,503

/blog/post/book-a-fairy-tale-cottage-at-princess-place-preserv… 1,373

/blog/post/reasons-mom-love-hammock-beach-golf-resort-and… 718

/blog/post/breweries-and-bars-we-love-in-palm-coast-and-the-… 523

/blog/post/bikes-burgers-and-brews/ 401

/blog/post/an-animal-lovers-guide-to-palm-coast-and-the-�agl… 380

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-b… 341

/blog/post/top-things-to-do-with-kids-in-palm-coast-and-the-�a… 300

▼

What pages are users visiting after landing on a blog post last month?

by Landing Page, Second Page and Sessions

Page Pageviews

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agle… 9,069

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�… 6,112

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ 5,947

/blog/post/pizza-joints-we-love-in-palm-coast-and-the-�agler-beach… 2,410

/blog/post/book-a-fairy-tale-cottage-at-princess-place-preserve-in-p… 1,476

/blog/post/swoon-worthy-date-night-ideas-in-palm-coast-and-the-�a… 1,095

/blog/post/reasons-mom-love-hammock-beach-golf-resort-and-spa/ 1,045

/blog/post/stay-�t-in-palm-coast-and-the-�agler-beaches/ 682

/blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-palm-… 667

/blog/post/bright-lights-starry-nights/ 640

▼

What are the top viewed blog posts year-to-date?

by Page and Pageviews

Landing Page Second Page Sessions

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�agler-beaches/ /blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�agler-beaches/ 353

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/marineland-dolphin-adventure/270614/ 153

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /things-to-do/outdoor-adventures/horseback-riding-on-the-beach/ 150

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /events/ 129

/blog/post/book-a-fairy-tale-cottage-at-princess-place-preserve-in-palm-coast-�/ /blog/post/book-a-fairy-tale-cottage-at-princess-place-preserve-in-palm-coast-�/ 106

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ 95

/blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ /blog/post/free-things-to-do-in-palm-coast-and-the-�agler-beaches/ 74

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/sea-turtle-hospital/346562/ 59

/blog/post/an-epic-itinerary-for-a-guys-trip-to-palm-coast-and-the-�agler-beaches/ /blog/post/a-go-to-roadmap-for-the-ultimate-girls-getaway-to-palm-coast-and-the-… 49

/blog/post/25-things-to-do-when-you-visit-palm-coast-and-the-�agler-beaches/ /listing/hammock-beach-golf-resort-&-spa/270440/ 49

▼

What are the top viewed blog posts for last month?

by Page and Pageviews
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Channel Sessions Pageviews Bounce Rate Avg. Session Duration Pages / Session

Referral 71 82 76.06% 00:01:24 1.15

Direct 24 25 95.83% 00:00:10 1.04

Organic Search 6 8 83.33% 00:00:42 1.33

Social 3 4 66.67% 00:01:54 1.33

(Other) 1 1 100% 00:00:00 1

Grand total 105 120 80.95% 00:01:05 1.14

▼

What channels are my website visitors coming from?

by Channel, Sessions, and Percent of Sessions Year over Year

A1A Tra�c Summary | Last Month

Tour Map Clicks

46

Link Clicks

0

Link Titles Clicks

No data

▼

What actions are my website visitors taking?

Tour map and link clicks last month

What were the most-clicked links?

Top 10 links and their total clicks



Mar 1, 2022 - Mar 31, 2022 ▼

ORGANIC TRAFFIC
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Organic Sessions

36,945
39.2%

Pages / Session

1.68
-6.1%

Percent of Total Sessions

52.46%
62.1%

Avg. Session Duration

00:01:40
-6.5%

% New Sessions

62.89%
-4.7%

Bounce Rate

54.43%
6.5%

How are organic sessions trending?

by Sessions Year over Year

Landing Page Sessions % Δ

/beaches/webcams/ 9,380 37.6%

/blog/post/25-things-to-do-when-you-visit-palm-coa… 2,958 478.9%

/event/canceled-5th-annual-strawberry-festival/206… 1,870 -

/events/ 1,826 69.1%

/ 1,502 18.2%

/event/palm-coast-strawberry-festival-2022/20689/ 1,380 -

/event/cracker-day/20886/ 1,326 -

/things-to-do/restaurants-bars/ 585 -24.8%

/beaches/ 562 -13.8%

/where-to-stay/campgrounds-rv-parks/ 531 -6.8%

▼

What pages are organic search visitors landing on?

by Landing Page, Sessions, and Percent of Total Sessions Year over Year

Organic Search Onsite Performance | Last Month

Analysis:  Organic sessions were up 39% YoY (+10,411 sessions). The 25 Things

to Do blog post saw a nearly 500% increase in organic sessions (+2,447

sessions). 

Events content performed exceptionally well in March. The Events page

experienced a 70% increase in sessions, up from 1,080 sessions (+746 sessions)

last year.

Additionally, three Event Listings — for Cracker Day, the Strawberry Festival and

the cancelation page for the Strawberry Festival — drove signi�cant tra�c in

March.  

Sessions Sessions (previous year)

Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021 Dec 2021 Jan 2022 Feb 2022 Mar 2022
0

10K

20K

30K

40K



Mar 1, 2022 - Mar 31, 2022 ▼

Query Clicks Average Position Δ Site CTR

�agler beach cam 1,071 1 0 70.09%

�agler beach webcam 1,051 1.03 0 69.05%

palm coast strawberry festival 2022 849 1.22 - 75.87%

strawberry festival palm coast 749 1.34 -1.55 75.81%

�agler beach 486 7.1 1.21 1.34%

things to do in palm coast � 353 1.49 -5.75 35.76%

�agler beach live cam 330 1 0 78.76%

�agler beach surf cam 308 1.29 -0.29 55.1%

palm coast strawberry festival 285 1.49 -1.48 67.86%

cracker day �agler county 2022 256 2.35 - 55.41%

things to do in palm coast 231 1.82 -5.52 24.57%

�agler pier cam 183 1 -0.03 60.6%

palm coast � 175 9.63 1.48 0.91%

palm coast 162 6.7 1.13 0.79%

�agler live cam 155 1 0 51.32%

cracker day 2022 149 1.84 - 43.06%

�agler webcam 143 1 0 58.61%

things to do in palm coast �orida 140 1.15 -5.76 37.74%

palm coast �orida 135 8.71 2.02 0.77%

things to do palm coast 132 1.1 -5.64 39.52%

▼
Analysis:  Last month, the site received

28,603 organic clicks (up 35%) and 1.2

million organic impressions (up 22%).

Events were popular with organic users.

Queries related to the Strawberry Festival

came in close behind the always popular

beach cam searches. "Palm Coast

Strawberry Festival 2022" was the most

popular of these terms delivering 849

clicks. 

How is my site performing organically on Google search results?

Top 20 Queries by Clicks,  Average Position, and Site Clickthrough Rate Year over Year

Organic Clicks

28,603
34.7%

Organic Impressions

1,260,970
22.0%

Organic CTR%

2.27%
10.4%

Average Ranking Position

19.05
9.7%

Organic Search Ranking Performance | Last Month
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Organic Referral Performance | Last Month

Listing Name Clicks to Website

Marineland Dolphin Adventure 255

Princess Place Preserve 181

Equestrian Adventures of Florida 174

Princess Place Cottages 149

Bull Creek Campground/Dead Lake 80

Washington Oaks Gardens State Park 78

River To Sea Preserve 78

Beverly Beach RV Camptown Resort 73

Hammock Beach Golf Resort & Spa 70

Grand Reserve Golf Course and Club 67

Mala Compra Road Beachfront Park - Pet Friendly 65

Golden Magnolia Resort 61

Island Cottage Oceanfront Inn 60

Si Como No Inn 58

Gamble Rogers Memorial State Recreational Area 57

Flagler Beach Municipal Pier 55

Bay Drive Park 49

Bony Booty's Beach Rentals 43

Grand total 4,142

▼

How many referrals are my partners receiving?

by Listing and Clicks

Event Name Clicks to Website

PALM COAST STRAWBERRY FESTIVAL 2022 683

CRACKER DAY 508

Central Park in Town Center | CANCELED - 5th Annual… 344

Central Park in Town Center | 5th Annual Strawberry F… 106

CHEER AT THE PIER 60

TURTLE FEST 49

Creative Bazaar Arts & Crafts Flea Market 39

SMALLBIZ EXPO AND CONFERENCE 33

ATLANTIC GRILL EASTER BRUNCH 19

UP WITH DOWN RIDE 18

COMPANY 16

Flagler Auditorium | DOO WOP PROJECT 14

GM SUNSHINE SHOWDOWN IN PALM COAST 12

Earth Day 2022 11

THE BRASS TAP 11

FLAGLER COUNTY YOUTH SHOW 4H AND FAA LIVEST… 10

EGG'STRAVAGANZA / PALM COAST 8

CREEKSIDE FESTIVAL 7

Grand total 2,036

▼

How many referrals are my events receiving?

by Event and Clicks

Organic Listing Referrals YoY

4,142
28.2%

Organic Event Referrals YoY

2,036
229.4%



Social Media
Channels

March 2022



4.13%
From FEB

Instagram Followers

6,121 1.29%
From FEB

TOP PERFORMING CONTENT

Reach

Video Views

Engagement

21,983

N/A

1,371

Reach

Video Views

Engagement

1,895

N/A

194

Facebook Followers

22,507

March 2022



0.13%
From FEB

0.38%
From FEB

Pinterest Followers

782

TOP PERFORMING CONTENT

Impressions

Video Views

Engagement

99

N/A

6

Impressions

Video Views

Engagement

219,128

N/A

1,376

Twitter Followers

3,736

March 2022



Video Views 6,238

TOP PERFORMING CONTENT

YouTube Subscribers

1,600

March 2022

0.63%
From FEB



 

 

 
Tourist Development Council 

April 20, 2022 
Government Services Building 

Bunnell, FL – 9:00 am 
 

EVENT FUNDING 
PROJECT DETAILS 

 
     Continuing Education Company  

12th Annual Essentials in Primary Care Summer Conference  
July 11, 2021 – July 15, 2022 

 

About:  Continuing Education Company, Inc. (CEC) is an accredited continuing medical 
education organization. They have been developing and presenting continuing medical 
education programs for over 30 years. Their mission is to develop and provide 
educational opportunities to improve the skills and knowledge of medical and healthcare 
professionals. To accomplish this mission, they offer American Academy of Family 
Physicians (AAFP), AMA PRA Category 1 Credits tm and ABIM MOC accredited live 
CME conferences and online courses. 

Event History:  This summer conference was first held 30 years ago in Kiawah Island, 
SC. In 2008 the conference relocated to Amelia Island and in 2010 to Palm Coast 
where it has been held every year since. Despite COVID-19 the conference was still 
held in 2020. Although the attendance was significantly impacted, we still were beyond 
the maximum physical distancing capacity of the Hammock Beach Resort’s ballroom so 
conference attendees were provided access to view the conference live stream from 
alternate locations.       

Event Highlights:  The summer conference consists of a one-week conference, with 
meeting days running Monday to Friday 8:00am to 12:15pm. Attendees are free in the 
afternoons and typically spend that time relaxing or enjoying the area’s many activities 
and attractions. The goal is to attract up to 200 medical clinicians joined by family 
members for a minimum of 750 overnight guests each evening. The conference runs for 
five days and typically attracts attendees to include the weekend before or after. The 



conference will also continue to offer remote access viewing via live stream 
broadcasting. 

 

Event Location:  Hammock Beach Resort 

Funding Request:  $4,000 

Prior Funding History:   
2017 - $8,000 (Overnight Stay Grant) 
2018 - $8,000 (Overnight Stay Grant) 
2019 - $8,000 (Overnight Stay Grant)  
2020 - $8,000 (Overnight Stay Grant) 
2021 - $4,000 (Discretionary Grant) 
 
Estimated Attendance:  220 conference registrants & an estimated 550+ family 
members 

Estimated room nights:  873 – ADR=$410.00 
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